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i An earlier version of this study was presented at the national Academy of 

Management meetings, Boston, 1997. We acknowledge in particular 

the helpful advice of Bill McKelvey regarding taxonomic method, Paul 

Reynolds regarding survey method, and Roy Howell regarding 

classification method. Errors are of course of our own making.  
ii Corresponding author.  
3 Baum, Schwens, and Kabst (2011) and Pereira-Moliner, Claver-Cortés and 

Molina-Azorín (2011) used focused samples, but also focused sets of 

variables  
4 Alphas of 0.60 are acceptable for research in general and alphas of 0.75 

when differences between groups are examined – as here (Cronbach, 

1951; Tinkelman, 1971).     
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