
Marquette University Marquette University 

e-Publications@Marquette e-Publications@Marquette 

Marketing Faculty Research and Publications Marketing, Department of 

2010 

Service Attributes Satisfaction and Actual Repurchase Behavior: Service Attributes Satisfaction and Actual Repurchase Behavior: 

The Mediating Influence of Overall Satisfaction and Purchase The Mediating Influence of Overall Satisfaction and Purchase 

Intention Intention 

Syed H. Akhter 

Follow this and additional works at: https://epublications.marquette.edu/market_fac 

 Part of the Marketing Commons 

https://epublications.marquette.edu/
https://epublications.marquette.edu/market_fac
https://epublications.marquette.edu/market
https://epublications.marquette.edu/market_fac?utm_source=epublications.marquette.edu%2Fmarket_fac%2F279&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/638?utm_source=epublications.marquette.edu%2Fmarket_fac%2F279&utm_medium=PDF&utm_campaign=PDFCoverPages


Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.

SERVICE ATTRIBUTES SATISFACTION AND ACTUAL REPURCHASE BEHAVIOR: THE ...
Akhter, Syed H
Journal of Consumer Satisfaction, Dissatisfaction and Complaining Behavior; 2010; 23, 
ProQuest Central
pg. 52



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.


	Service Attributes Satisfaction and Actual Repurchase Behavior: The Mediating Influence of Overall Satisfaction and Purchase Intention
	tmp.1587670020.pdf.Kkh1j

